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Building Trust With Social Media

Three Key Questions About Social
Media For CALU Mem @

bers
'
' Why would

How do | How do | | bother when
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eas&?) e atiran%?? y I’'m already
: ' successful?

Many What are Supporting
analytics you doing your Sell your
but no that’s business business
direct way better? image

Start small | Keep going
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Building Trust With Social Media

thorpebenefits

clients with high expectations

Roger Thorpe - President

o Second generation to Rick Thorpe (est. 1977)

o Since 2000 - transition to Employee Benefits
Specialist

o Support System — Staffing, CRM

o Sales & Marketing

o Strategy, Coaching, Marketing & Branding

thorpebenefits
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Building Trust With Social Media

1. Understand our ideal client profile!
2. Our personal ideals and passions?
3. Elevator Pitch/Value Proposition

4. Ask the question — “So what?”

thorpebenefits

|deal Client Profile

thorpebenefits
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Building Trust With Social Media

Ideal Client Profile

Innovative mid sized organizations with
high expectations for external support.

thorpebenefits

Passions!

thorpebenefits
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Building Trust With Social Media

Passion #1: Innovative and Creative

.

thorpebneflts

Passion #2: Customer Service

thorpebenefits
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Building Trust With Social Media

- - '.

Passion #3: Wellness £ A
decrease
claims
premiums
absence
stress e oo
illness o i

increase
productivity
overall health
engagement

_ morale N —
ﬁ_ “

Elevator Pitch and
Value Proposition

thorpebenefits
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Building Trust With Social Media

Elevator Pitch:

As a specialized employee benefits consulting firm, we
have redefined the “role of the broker.” We appeal to
clients with high expectations.

Value Proposition:

Through proactive education we remove price anxiety,
while improving plan efficiency and employee plan
appreciation. Our Affordable Wellness Solution™
supports a healthy workplace strategy.

thorpebenefits

[1]416.966.9229

thorpebenefits

clients with high expectations

A e ek Fagar
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Building Trust With Social Media

thorpebenefits.com

1.First Impression — \Wow Factor!
2.Introduction AND Education Tool
3.Resource of Fresh Content

thorpebenefits

Why do we use social media?

Eventually a smart consumer will want to
evaluate, measure, and compare.

How does thorpebenefits use
social media to build trust?

Ideas and information for free. We educate!

thorpebenefits
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Building Trust With Social Media

“We are your first choice for a
second opinion.”

The Key?
PATIENCE

thorpebenefits

Understanding Group Insurance
Pricing -

£ ™

llllllllll

BRI
torpataneits.con

thorpebenefits

thorpebenefits
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Building Trust With Social Media

askroger

Frivacy

Am | doing all that | can to protect employee
privacy?

i is ebwiously important to maoke sure that your company i never blomed or sued by on employes in

hat in ussd for employes ideniif

{his regard. Considar Feotion purooses and olio how medica

history and claim forms are being submitted. Toks o few minutes fo consider whether you howve
pratectad your inlamalicon progarly

LI L

Video
Privac

Pre E a3 |
Me al Com

Renewaols

(1 Tube] ] | | s

thorpebenafits's Chanmned  Subwoss 1]

thorpebeanefits health
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Wellness information Sessior Liw
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Building Trust With Social Media

P
p e ——
e

= Presisent s Thorps Benalis

o sy 5 Ve AL

ra aar 2
AE B BT ST et e ey e w b s v e T i of P e
By eoing ngmeoan vaks B0d FrEoen TR B G0N T Ty IS 552 QAN Mot TNy unigoe

12048 B A Tled IOAaDng T RO anoh of TRorps Bess!Tn - HEETR 5o2 Walnesn

W Sae SR RN T LU DT 0T MR 7 SRS Dee e Dropre e s
mammces the sl¥icaecy Ind CONE B BECTRNESS Of T DT KN wal I BRCITng B TR
Sxtgnion of T France 5 SR 1T aF 08 S anatinot

Eduicatn

Tha University of Weslerm Ordaras

LY

=~ Linked )}
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A thorpebenefits
- Health and Wedniess — No more excuses] | Mastermnd Solutions
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Building Trust With Social Media

Social Media Believer!
And still learning...
2011 vs. 20217

thorpebenefits

thorpebenefits
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Building Trust With Social Media

The Trust Building Process:
Slow & Steady

1. Personal Invitations — Events/Video

2. Newsletter — by permission — Email/Video
3. “Conversations” to offer help — Phone/SM
4. “Smart consumers will compare...” - Video
5. Blog Site — Specific Questions Answered

6

Twitter — weekly (conversations, blog posting,
events, news...)

7. YouTube — Blog and Web Videos

thorpebenefits
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Building Trust With Social Media

Promod’s Story

‘ , - ! ‘ ' L) I belle e ’ '
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Building Trust With Social Media

Helping Advisors Succeed:
Phase 1

Actuarial Product
Training Design

1990s:
Product Design

Consumer Accountability

NN Challenger § Universal Life

Better More .
Value Flexible Accountable
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Building Trust With Social Media

Helping Advisors Succeed:
Phase 2

Actuarial Product
Training Design

Presentation
Tools

1990s:
Presentation Tools
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Building Trust With Social Media

When a paradigm shifts,
everyone switches
back to zero

Joel Barker
CALU 2011

2000s:
Consumers Rule
_ Not
another
.gte‘re"marketfr};

Ehj.i :ﬁ&ﬁhﬁ+w+hmfﬂféqu . |

|
Google Search | I'mfesling lucky ]

Copynght @1959 Google Inc
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Building Trust With Social Media

You deserve

much more

than this

HOME | PRODUCTS | TODLS & RESODURCES | YOUR PROFILE | ABOUT US

User ID

Password

DESTINATION o

d

I 1) tax-deferred mvestment growth, a wital part of any
SAVE I AX = or wealth management strategy
WE BSI I ES ? - et sffordable, fully-guaranteed term e msurance thal lasts your &nbire
c fe. Unlike most term plans, paying monthly does not cost more,

e A un que investment opportunity that gives you term |ife insu

2002
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Building Trust With Social Media

Links to
your

Your Logo 2003

and THE WEALTHWORTHY
Address MINUTE
| svouros TR

Bur Company 1 would like to take thas opportunity to introduce you to my new &-mail
e Sarvices mawslatier - the WeaalthWaorthy Minute,

SaveTax
website

Coatack Fs

The WealthWorthy Menute 12 & short &-madl messasge outlsiing & useful financs |

_ planning strategy or tp. Some of the topics that will be covered by the
WealthWorthy Minute include:

IF ywora na lnnger wish to

racaive these messsgas,
olease click hare, = Sirategisd to cave Lax
s Using Life Insurance to build wealth, 2ave tax and protect your loved
. aneE
Optlon to & Probtecting agamnst unexpected (lness with Critical [lhess [rsurance
® Investing with a "safety net” using Segregated Funds

s How Alternstive Investments can protect you in down-markets

u nS u bscri be ® Business succession planning and other ideas for small business owners

s Pearional finance strategies including bps on budgeting and debt
managemeant

TRAFFIC

Tou will find several links on the left-hand side of the e-mail that you can click
WE E KLY E MAI L on to find cut more about my services or to contact me. If you do not want to
recarye the WealthWorthy Minute, fimply chick on the uniubscnbe nk, alio on

the laft, and [ will rermove you fror the distribution st

1 think you will fed the toples interesting and infarmative. If you find & strategy
particularly interesting, or would ke to see f & applies in your situation, you
can contact me by phone or a-mail and | would be happy to spaak 1o you

National Life Ranked #1 2004
Overall By Independent Advisors

“No one is happier with a product
and service supplier than the
advisors who rated National Life.”

Advisor Perception Survey (2003) ENVIRONICS

RESEARCHNH s Roapr

cal | ANEWAGE
Presented by OFADVICE
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Building Trust With Social Media

National Life Ranked #1 2004
In 8 Categories

Marketing material j§ Projection software

Training and Local / regional
education support

Personal contact Roadshows

Compensation
processing

Sourcg: Environics Advisor Perception Survey | Independent Advisors (2003)

Client services

ENVIRONICS

|||||||||||||

The Fan Effect And You

Strangers

Presented by
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Building Trust With Social Media

1894-1913:
The Key To Coca-Cola’s Growth

THIS CARD ENTITLES YOU TO ONE GLASS OF

A FOUNTAIN
=i UF -a

COCA-COLA'

These jobs are
going boys

and they ain't
coming back
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Building Trust With Social Media

Helping Advisors Succeed: 2005

Phase 3

Product
Design

Actuarial
Training

Presentation
Tools

Advising
Advisors

The Two Key 2006

Challenges For Advisors

Credibility

Marketing

Presented by

Roger Thorpe and Promod Sharma
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Accountant How to
sees a get more
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Building Trust With Social Media

2006
The New Strategy

Social
= Media
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Building Trust With Social Media

Lessons From Past Conferences

Dr. Robert Cialdini (2007)
* Influence with information

Craig Postons (2008)

» Brand yourself

Mitch Joel (2010)
« Stay visible

. PROMOD SHARMA

ACTURRY 7O THE WEALTHY

Toronio; 416 938 3711
Toll Free: 1 877 337 3711
pR@marketingactuary, com

ishedule § meeting

oncH

1 2006

HOME

! aod bousd lo sccceed, Bul | e bowd B bee ug Jo Me Sght | Aave
— Abraham Lincoin

Do yoa GRAT B spsal ©s the Reseslatian of Indspendsnt Consuliant

I'm Eing

Thanks for dreppimg By, This sile is aboul . me. Yo wan find mere delails onkne ampwhere

else. | don't fak about mysell much. fe & liitener. An interested mroverd. You can find out
mdre hers on | inkss # (e ludes (eslimoraly) o iy Loogs Frofls (T [dae wiy U ngs MLBKET BETTIR
lag &) = Twiller
Fired of, rry name is prenounced “pro-MODE™. which thymes wilh implode, saplode and — D Blag
wadly — commg ok L Newshatter
Te et in touch. wek the cootact page. To stay m touch, wail my blogs or Tesier chamnels P_‘“-l RS T
L Wiehsite
et i 3 Aciuw it
F j CRASP RIS
C Twiler
[_J Biag
MY CALLING I+ Podcast
= Websba
Yious know how we'te poweilesa aganal rmany tclon thal sflscl sur Inss (#.g  ghobal
warming, the prics of gaselins, geemment spandng, polution. tod selaty, 17 Well, | use T_"""“- b,
my spacialized trainng as an acbsary bo measwin and manage Snancial rsks — which wa L Taxevly

can tackie | focus on famidies and small businesses. | work with the accountast, ivestment
sdiser. maurance speczalial and lawyer bo tailor ungque straleges. Have you taken sleps bo
mEasue and menage vour Anescisl womas?

The fowr commen firancaal risks: are

promodsharma.com

1. longesty: irang 1oo long
2 _morakty: dying foo soan
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Building Trust With Social Media

The Formula For Trust

“ocm

Mahan Khalsa & Richard lllig: Let's Get Real or Let's Not Play

Your Expertise
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Building Trust With Social Media

Average people are
in the majority, but
they're not in demand.

Seth Godin, The Dip

How To Become The Best

&aﬁi ANEWAGE
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Building Trust With Social Media

Linked [T}].

Your Network

o We're Judged by the company we keep

%’5%

. £ ’f‘.%;
o

Promod Sharma

Marketing Actuary L
Toronto, Canada Area | Insurance L lnked
#

W h O Promod Sharma Coupons were key to Coca-Cola's growth. How can you give

free samples? hitp:finkd ingtyFue
VO U Ch eS The History of Coupens | Wikipedia «n wiipediz arg
. The key to Coca-Cola's growth was ingenious marketing
for you in

including having the company's employees and sales
public?

representatives distribute complimentary coupons

Current +« Marketing Actuary at Taxevity O/
Past + Director of Advanced Marketing at Indusinal Aliance Insurance
and Financial Services Cf
« Esfate Planning Specialist at KingsGate Insurance Group
Limited
+ Actuary, individual Insurance at Mational Life of Canada
see &l
» Education + The University of Western Ontarnio
Recommendations 14 people have recommended Promod
Connections 500+ connections

cal | ANEWAGE
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Building Trust With Social Media

Your Intent
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Building Trust With Social Media

Give The Gift Of
Timely, Relevant Information

SEZE 7 I
y 4

i Personal You
O B &

— 3
F Ongoing "
,’ Visibility [ Write
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Building Trust With Social Media

Blog
401+ Posts Since Feb 2007

HANMSEHSE Ess=m0gmE S e
TEHRZE - 2EaSGeffiaiNE o~
NP - OREBEz=a SNl L
ummis “@mﬂvrﬂ“wnw
= 1 ==X
o uﬁ_HF*'m—%mw
ﬂﬁﬁ.“ﬁ @ ML E
EMEE#etI“Lﬁ =

CFPTEWE G EY LT

SHOWS EXPERTISE,
R CARIO INSIDER ISR =
AND PERSONALITY e

THE GLOBE & MAIL ON CANADA'S INSURANCE iemechy |
LOOPHOLE: WHAT ELSE IS WRONG? st ks

“Ovice heensed, @ ife agend is sl sulyect o %
any mandsiory indusly oversight,  which

e, canth I ' r -
aiffers sigmificently from all other seciors of MARKET BETTER

e fnancal  senwees  secior [such  as) % QE&I‘.'E C @amaciuary
PRty B CASHNY MSUTIICE, SEeCLAies M O !.-Id:v.-".r.-J.-‘u.'lur- com
milssl funds and real estate. M

— Garakd Maber, execifive direcky of e

Insurance Council of Brbish Colurnbia hﬂaﬁﬁﬁﬁ EPANI BN
) Sparknsight com

M MarketngRefections com

Thal oquole comes fom &  debailed GRAEE RISK
meestigatbon imo the mysterious workd of life insurance by the Globe & Mail Do read C @rscano
through Canada's insurance kophoia for yoursel () Big Riscaria com
D Ruscana.com
SILENCE CONDOMNES TAME RISH
Those in the insurance workd rarely take & public stance before an issue anses of even (5 Tanevity com
i - f T
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Building Trust With Social Media

Does Blogging Work?

Ross Morton Warren Buffett said
“At bottom, any insurance
policy is simply a promise
and as everyone knows ...”

CALU AGM (2007)
Reinsurance Panel
with John McKay

Google

‘warren buffett life insurance
[ Google Search | I'm Feeling Lucky ]
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Building Trust With Social Media

warren buffett life insurance Gox ;gle Search

About 2,170,000 results (0.21 seconds) Advanced search

RISCARIO INSIDER: Does Warren Buffett "Buy Term and Invest

The ... Q

Interesting conversation...citing Warren Buffett as the basis of individual's Life Insurance
Purchase Decision or should | said miss-quoted. ...

blog riscanio.conv.__ /does-warren-buffett-buy-term-and-invest html - Cached - Similar

Warren Buffett Benefited From Death Tax - HUMAN EVENTS

10 Jul 2006 ... Recently, billionaire investment maven Warren Buffett made national ... The
life insurance companies that give Mr. Buffett such a large ...
www_humanevents_com/article php7id=15951 - Cached - Similar

BRKDIRECT - Message from Warren Buffett

Life insurance can be a complicated business. Like many investments, getting abnormally
high returns ... Thanks for visiting our web-site. Warren E. Buffett ...
www brkdirect com/message htm - Cached - Similar

104+ Podcasts Since Jan 2009

Episode 41 0000
Why insurers Won't Insure You (H1N1
Rt diways got what you wart anyone?) (Oct 31, 2008)
—_ olling Stones )
You've got the money. What you want is legal and widely available, but you cant buy it. Who would tum you away?
AN insurer

This podcast accompanies a blog post at Riscano Insider

http:/{blog.riscario.com/2009/10/why-insurers-wont-insure-you-h In1_htmi RE U S E B LO G
CONTENT

This audio is part of the collection: Qurmedia

Artist!Composer: Promod Sharma

Date: 2009-10-31

Keywords: podcast. actuany; riscano insider; buyer bewara: health; financial nsks: procrastination

Creative Commons license: Attribution-MonCommercial-ShareAlik i

e ——
s
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Building Trust With Social Media

STAR

A €6

| couldn’t
understand Twitter
«+« But then | sow
that Twitter was a
way to drive traffic
to the (business)
blog

FROIMOD THARMA
SALALL BLFTS NN, TARE

::::::::::::: lesman Promod Sharma has embraced technology and seciasl media 1o draw pobentisl clents to his business, Tansviy.

CYNTHIA VUKETS Less than half of Canadian small businesses have a website, But Magznes Canada statistics
: : S : fruom ;_'m_suu,'.n...:.- Neraring e

W rhl-nu jority of Canadsans o Google savs — and those thal don't are missing their customers e bave the most positve atsitudes

liner, digital |~|"'|| lllllllllll prahing ] & " towand advertising and are more

We’re Judged By The Company We
Keep: Followers

SNENIARNE » [
¢«ASUEE 2 mEA

FPEA™ECl=
v A o B L R

@mActuary Ewit
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Building Trust With Social Media

hssee 332 2011 - 5
; i 3 THE WEALTHWORTHY
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e brwal 1 Ll mella dral e Tiziitn
Bawd of Trade, What de pes b of
L

Making a |Ji|{'i'| for online markeling  EEPEATETR—
- AR — ==

| oy whon 0o Cbop Thed SOPATTI e Te PreduDd rou T

How To Get Journalists To Tell Your Story oo o - v b

. your ery

otk micie g lI||.l mmﬂh
Fommertons

Tips for womed 10 socoesd
-

: The opitabar’s psaden
v e The sacial boom for oo

Rt macs

1 FagLon

Where read:
78% in Ontario

REUSE 5
TWEETS
(and self-
promote)

Tha Power Of Dormant Connections

" M TRELE c

Tips For Women To Succeed At Wark v e Engncis raka

u mwenanine Spark gl
el Pty I et i
. [ L
bars s 10 covaann s Boa aal:

22+ |ISSUES SINCE JULY 2009

A New Step
Phase 4

1994 2000

Product Presentation
Design Tools

1993 2005

Actuarial Advising
Training Advisors
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Building Trust With Social Media

your dreams

and visions.

were a child, g
5 mowing a piace bo an
walanng a seed

TAXEVITY | =

BISE MARAGER TO THE WEALTHY
supanence, The nded bec

of |#ie i ke that. The exception

Az you gel Betlar & science, the nules becoms senpia and

universal You get the slegance of Esmc?
Az an adul, you face the fin
te 5000 and aspacialy owr
Goefloneg Athace comphiales

sks of Ining 100 long, dying
uns, What can you do?

2 o

Famimg the financlal dsks of dRCigiong

Wit il you could you get simple sobd salubions wilth science?

YWou can. Taxewily uses actuarial scence to squeeze oul complaxity for

and g who are }
| ;
Torcnto: 418 538 3711 - ;— —ﬁ - < “:l_l.ﬂ:l — o
UCCiss 'l NErous
Toll Fre+: 1 877 337 3711 Entraprinavry Faenilia Denoes

Emall: [afodias

FILy, G

H he got stumped in his day
now. Wia'ra fortunata that in

ol proddes cvariockad Eax aid AmMagas

ollak
OF your unique 31

[EET
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on. I you e satafied wilh youd cul

Hicaw wiill youw kama your fnancial risks?

Einstein said, “The handest thing in the world lo undersiand is the income La

hat hope have we? Taxes are even higher and more complex

Hewskeler

SPARE INSICHT

Wiapbade

CIALE oK
Tualter
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= Podeast

L) webste
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Building Trust With Social Media

2
il - BULLETINBOARD

=

Teel Canneched: Missnes
Sherily e busphemu Mabchimakes - Wednesdop,
Agiil 20 Feur Paints By
Sheratim

Connect poersel snd vour
e, cappay o ot besiness
Mt i bmbdiinl pasoata i L bl pbsssonals. Altundes wil b
Jonathan Livber 42 Gonghr's Chrin & Vel fiwen e appartanity n proside 8
. o 5 - plih gk thelr
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Summary
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Building Trust With Social Media

Google

your hame
| Google Search || I'm Feeling Lucky |

The Simple Path To Trust

Get
testimonials
Part|0|pate
Linked [[})

in groups

Post
updates

conS|stent
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